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THE ANNUAL BUSINESS, CULTURAL & SPORTS FEST

ROUND 2: TASK GUIDELINES

Timeline: T-50 

Media & Public Relations (MPR) team shapes how Manfest Varchasva engages with the external world to
build credibility, visibility, and impact among all stakeholders. All communication with media houses,
sponsors and coverage partners ranging from drafting proposals and external emails to coordinating with
press and online platforms falls under the purview of this horizontal. The task is designed to give you an
idea of the deliverables of an MPR team member. 

Manfest-Varchasva is a sponsored fest with the entire budget taken care of by the sponsorship we raise. The
more sponsorship we raise the better quality our fest will be in terms of prize money, proshows, participation
experience and publicity. It’s time to approach some big shots and convince them to be our Title Sponsor. 

Title Sponsorship – Proposal & Pitch

Manfest-Varchasva is looking to onboard a Title Sponsor for the fest. For this task, you will have to develop
sponsorship proposals for three different types of organizations:

1. A Bank of your choice
2. A Brand/Company of your choice
3. A Government Agency/Organization of your choice

For each of the three, prepare a proposal that addresses the following:
Why would this organization be interested in becoming the Title Sponsor of Manfest-Varchasva?
What would you offer them in return for the sponsorship? Include physical branding, digital/online
branding, media branding, special events, student engagement, and any other relevant deliverables.
What tentative sponsorship amount would you propose, and why?

Key Focus: The three proposals should not be identical with only the company name changed. Think about
what each organization would genuinely want to achieve through its association with Manfest-Varchasva and
design the proposal accordingly. For example, the way you pitch a bank should be meaningfully different from
how you pitch a consumer brand or a government agency.

You may submit your proposals in the form of a PPT or a script for an oral pitch. Innovative and unconventional
ideas are highly encouraged.

For any queries regarding the task, please contact Rishi.

We hope you enjoy the task! All the best.
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