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ROUND 2: TASK GUIDELINES

Timeline: T-100

Media & Public Relations (MPR) team shapes how Manfest Varchasva engages with the external world to
build credibility, visibility, and impact among all stakeholders. All communication with media houses,
sponsors and coverage partners ranging from drafting proposals and external emails to coordinating with
press and online platforms falls under the purview of this horizontal. The task is designed to give you an
idea of the deliverables of an MPR team member.

Media Relations: Manfest-Varchasva associates with various media partners to ensure publicity for the fest on
national and local mediums such as Newspapers, Magazines, Television, Radio and Online/Website. Final
Deliverables:

a). Prepare a list of reputed newspaper, television and website partners that you would like to associate with
for the fest. (10 each) and Obtain contacts of people who you would get in touch with for media partnership for
3 of them. Submission for the same should be in the following format in excel:

Type of Media Deliverable | Name of Media Deliverable | Name of Contact | Designation | Phone Number |
Email ID

b) Assume that ABP Live is the media partner you have selected and that the company POC, Ms. Oversmart, is
interested in collaborating with Manfest-Varchasva but is not convinced by your proposed deliverables.
Prepare a short presentation outlining:

« The specific deliverables you would request from the media partner.

« The deliverables Manfest-Varchasva can offer in return.

« How the proposed barter partnership would work for both parties.

« Why the partnership would be valuable to the media partner, using specific and tangible reasons rather
than generic points such as “eyeballs,” “marketing,” or “brand visibility.”

Use your presentation to pitch the partnership to Vatsala, addressing her concerns and making a clear case
for why ABP Live should consider the proposed barter arrangement.

Note: All media partnerships for Manfest-Varchasva are conducted on a barter basis.

For any queries regarding the task, please contact Rishi.
We hope you enjoy the task! All the best!
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